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REVIEW OF SIGNAGE POLICY

2006

The review of the Signage Policy 2006 for this week is a continuation of the application of the Policy to the different land use categories,
under which the policy has been divided. For the purposes of this publication Section 7 of the policy, which looks at the
Commercial/Industrial Area and its objectives as listed in the policy, as well as the different performance standards set in order to achieve

these objectives, will be discussed.

As outlined in the previous publication, the application of the policy relies heavily on these various standards and objectives for the different
land use categories under which the policy has been divided.

SECTION 7:
COMMERICIAL / INDUSTRIAL
AREAS

Definition:

an area predominantly consisting
of retail, office, entertainment,
tourism and manufacturing,
distribution, storage and other
businesses with the ability to
negatively affect residential
amenity.

The following objectives outlined under this
category of the policy, assist with the
application of the policy in terms of setting
the standards that will allow for better and
more efficient implementation of the policy.

Therefore, it is through the consistency of
different developments with these
standards, that the following objectives are
achieved.

B Provide opportunities for appropriate
outdoor advertising in commercial and
industrial areas.

B Encourage signage that is appropriately
sited and designed so as to minimize
negative visual impacts.

B Ensure wall signs do not cover the
architectural features or detailing of a
building and should be sized in proportion
with parapets, panels, windows and wall
areas.

B Encourage signage that can add visual
interest to an area, particularly in low
amenity commercial and industrial
environments, through high quality design
and detail.

B Encourage the use of colours and
materials in signage that demonstrate
appropriate regard to the character and
amenity of the area.

B Encourage the location of illuminate signs
in commercial and industrial areas where
negative off site amenity impacts can be
managed.

B Encourage the sensitive design of
signage in areas located adjacent to or
opposite residential premises.

PERFORMANCE STANDARDS

Any application for an outdoor advertising
sign in a commercial or industrial area is
required to be consistent with the following
performance standards in order for
development consent to be granted.

The performance standards set for each
type of sign varies with consideration given
to different factors such as the purpose of
the sign as well as its proposed location.
The purpose of setting these standards is
not to restrict the erection of signs but only
to ensure that the amenity of our areas are
maintained to allow for a more enjoyable
and healthy environment.

One particular type of sign which is
increasingly becoming a frequent sight
around our country, are billboards. For
these, the following are only some of the
major standards which must be met in
order for development consent to be
granted for the erection of such signs.

® Must be at least at a setback of a
minimum of 10m from any road and located
at least 20m from any road intersection and
15m away from other road signs and traffic
control devices

® Must not have a total area exceeding
8m2 and have a clearance of at least 2m
above the ground as seen in the diagrams
below:
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Types of permissible signs under
the Sighage Policy 2006

For business signs, they are generally
encouraged to be faced away from any
residential premises and must not protrude
more than 1m above the eaves of the
building and with a maximum coverage of
no more than 50% of the premises.

Wall signs on businesses and other
buildings are encouraged to not cover more
than 25% of the total wall area, as seen in
the diagram below, and be facing away from
residential premises

Other types of signs such as those erected
for real estate purposes look at standards
such as having a maximum area of 2.5m2
and must not be displayed for more than
1l4days after the sale of the property.

Another type of sign looks at those with
illumination as there should always be
consideration given to the hours of
illumination to avoid the effect of light
pollution to surrounding areas, and that the
sign must be facing away from residential
lots. With electrical wiring being a
requirement for such signs, these must be
securely covered and a warning to the
public of the potential danger should be
visible.

All these standards and more have been
set by the policy to allow for the orderly
display of signs in Samoa. A more detailed
outline of these standards, are listed within
the policy and a copy of this can be uplifted
from the PUMA office.

Any comments regarding these objectives
and performance standards set for
Commercial/Industrial Areas would be
greatly appreciated by the Agency. This can
be done through writing to us or you can
visit our PUMA office on level 5 of the DBS
building. A copy of the complete Signage
policy may also be uplifted from here. Have
your say and contribute in ensuring an
orderly display of signs within Samoa.
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Planning and Urban Management Agency
Ministry of Natural Resources & Environment
Development Bank Building, Level 5
Phone number: 23800
Contact person: Pauline Pogi
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[ Children aged 9-14 are invited to answer the following corner. The name of 3 students with top scores at the end of every month will be posted j

under the "Children's Corner" for special prizes. "Children's Environmentalist Star Award 2010" will be given to 10 students with top total scores at
the end of the year.

UNSCRAMBLE SPOT-THE-DIFFERENCES
Unscramble the following words Can you spot the 7 differences?

1. signgae 6. stadnards
2. poliyc  7.roda | |
3. ladn 8. cmomercail | T %
4. arae 9. cnosetn ' | 1y )
5. traiffc =~ 10. deevlompent ¢ >
ADD-IN-VOWELS B
Add in vowels to the blank spaces to spell out the right word

lli'-.

4. nd_str__| 9.b_llb__rd 3

5._ mp ct 10l ct n

WORD-PUZZLE
Find the following word in the puzzle

FILL-IN-THE-GAPS

Fill the blank spaces with the appropriate word Vi h o u S e policy
The standards set for each type of sign | 9 € :j’ i C ? road
varies with consideration given to different L P g O apply
such as the of the sign as well as its ; ? 2 = 2 2 sign
proposed location. The purpose of setting these : : o r o 3 device
standards is not to the erection of signs but g c S d n t consent
only to ensure that the of our areas are [ y ~ X i e area
maintained to allow for a more and | 5 D D I y K locate
healthy 0 b a r e a house
7~ CONGRATULATIONS == ACKNOWLEDGEMENTS
To our June winners - please uplift your prizes at our We wish to acknowledge and thank the following companies
office next week - DBS Building - Level 3 for sponsoring prizes for our children's corner

w Leilana Godinet — $AMOA STATIONERIES LTD
w Suliana S. Maposua || — McDONALD'S RESTAURANT
@ Saouila Tolovaa ) — AHLIKI'S WHOLESALE
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